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Welcome to 2010! All of us here at EDEN hope that you had a safe and happy
holiday season and have now settled back into the various things that make up your
year.

In this edition of EDEN news, you will find articles on image enhancement in the
media (pg.2), social networking sites (pg.3) and our very first Body Image Leaders
(BILS) corner(pg.5). We also review some eating difficulties related blog sites
(pg.5) and give you an update on EDEN's new Nourish resource for those working
with young people and body image (pg.6).

Finally, this month EDEN begins our second semester of the Auckland University
Drop-In-Service, so if you know of anyone who would benefit from this, please pass
on the details from pg.4. Enjoy!!
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It will come as no surprise to many, that medical enental health

the media on the promotion of unrealistic and hatrnbdy image ideals.
But is this getting worse???

Recent public outrage directed towards extremegbbbpping of
advertisements produced by international fashiopiesrRalph Lauren,
suggests that the media is taking the manipulatf@uch images too far.
This advertisement, that was published in Jap#mea¢nd of November
2009, shows model Filippa Hamilton-Palmstierna’dyaghoto-shopped t
such an extent that her head appears bigger thigrehes.

Following an international public outcry at the rexhe manipulation of thi
image, Ralph Lauren withdrew the advertisementissukd a public

apology.

As the world breathed a collective sigh of reliefhnan international fashio
company appearing to take responsibility for sutlv@rageous misuse of The image of model Filippa
photo-editing technology, the second image emeigedvindow display i__Hamiton-Paimstierna
Sydney. This display showed another Ralph Lauredeh) Valentina Zelyaeva, dramatically
disproportioned with her torso, hips and legs sledrdown to impossible proportions.

The question has to be asked: Why would any comparnyant to manipulate the images of two
already beautiful women, to create cartoon-like repesentations of the female figure??

A group of psychiatrists from the Eating Disordsestion of the UK Royal College of Psychiatrists'
have called for the fashion industry, and the be#ndt govern them, to take some action on thig kif
of image manipulation. This group of professiorsige that “the media should be portraying imaggs
of more diverse body shapes and helping peoplefestive about their
bodies” (www.medicalnewstoday.com/articles/180142 php

This group has also taken this request one stépefy by requestingy
that a law be passed stating that all images tna been digitally
enhanced to make a model’'s body “appear more pé&rtksplay a
symbol that notifies viewers that this digital mauiation has taken
place. In addition to this, the College of Psytisés has taken this
fight to the streets and the catwalks, with a walbban underweight
models in major fashion events such as London BashMeek.

Due to the significant impact the media has in ptrating
unrealistic representations of the perfect bodybfiih men and
women, such a step is long overdue. Here’s hoiagthe organizerfy
of New Zealand Fashion Week, and editors of prontitNZ fashion
magazines might consider a similar ethical commiiinte challenge
Trﬁoﬁé??ﬁe?\i?r?;a%;wgg\?am or even put an end to the unattainable examplesysical perfection

that the media often portrays! [VM]




Social networking seems to be the way of the future. With
Facebook, Bebo, Twitter, MySpace, MSN, blogging... how do
we keep up?!

There are many benefits to the new wave of social networking sites, that is sweeping the world by
storm. However, along with the ability to share news and photos with people in all four corners of
the world— friends, family and strangers alike, following your favourite celebrity as they go about
their daily tasks and joining interest groups like The International Eskimo Knitting Club; a new
forum for relentless advertising of weight related products and serious bullying, has also
emerged.

—Companies have now found yet another way to advertise the latest weight-loss
teas, food-alternative goods, new super-diets and other ridiculous suggestions or products that
may alter a person’s body-shape or size.

Did you know that you can have some degree of control over what products are advertised on
your social networking sites? For example, with Facebook, when you see an advertisement for
any weight related product, if you click on the ‘x’ next to the advertisement title, a box will open
and you will be given the option to close this particular ad. In this box, you will also be asked for
a reason why you have chosen to do this. By clicking the ‘Offensive’ option, you will send a
message to the company that has placed the ad, that you are not interested in receiving any
more weight related advertising in the future. The more frequently you do this, the less likely your
profile will be targeted for weight-altering or other body-changing products.

— In addition to this, these social networking sites have provided a new forum for
bullying. Having friends, friends-of-friends, or even strangers posting comments about a person’s
weight or appearance can be very upsetting for the person being targeted. This can happen also
when a photo is posted by a friend or an acquaintance that attracts similar responses. The
difficulty with both of these situations, is that often, the person who feels upset by the comments,
posts or photos does not have the ability to delete them.

The outlook on this type of bullying may appear quite bleak, but there are a number of ways we
can combat it. Firstly, make a commitment to actively refrain from making any comment on a
person’s appearance or weight, online. This includes not participating in any thread or
conversation that includes such topics. If you feel comfortable to do so, challenge or discourage
any of these types of comments when you come across them. Secondly, be prepared to remove
a photo or post that elicits comments about a person’s weight or appearance, as soon as you
become aware of them.

It is important to remember that many people use social networking sites to stay connected with
friends and family and enjoy the benefits these sites offer. By actively working together to make
these sites enjoyable for everyone, we all win!

Happy posting/tweeting/searching/chatting/messaging/blogging//MSNing! [VM]
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Are you a teacher, youth leader o
health professional working with
young people?

You might be interested in this
training opportunity!

Email admin@eden.org.nz
now for more info

and workshop

dates!
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Do you have an understanding
and commitment to EDEN'’s
philosophy and approach? Do
you want to support EDEN to
thrive by being on its Governance
group? Do you have Marketing/
PR skills? Then EDEN would
like to hear from you! Please
contact us for information and an
application form at
info@eden.org.nz
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Are you an Auckland Uni student?
Are you worried about body image
eating difficulties?

Come in and chat wit
a friendly EDEN sta
member on campus
from 12th March
2010.
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If Not Dieting Empowerment Cards ($30)
A pack of 64 cards containing a key message and a
beautiful nature photograph. Pick a card each day to
provide help, support and inspiration to: enjoy food

without feeling guilty, increase your eating
awareness, enjoy moving your body, and improve
how you feel about yourself. Email:
info@eden.org.nz
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BILs stands for Body Image Leaders and is the eépart
of the program that EDEN runs in a number of seaond
schools in Auckland. Body Image Leaders act astHeal

Continuing with this newsletter’s
theme of challenging the portrayal of
unrealistic and impossible
representations of the body, check
out these fantastic social

Promoters, Educators, Activists and Referrers witheir commentary (or blog) sites, below**:
schools, in order to help school communities become
bodysafe environments. L

y 4 fatnutritionist.com/
This year, two schools in the Auckland area ar@inmthe A delicious social commentary site run by
BILs program; Epsom Girls Grammar School and Moung .l.\/llc.he,lle, the self-“decl'ared Fat
Roskill Grammar School. Both of these schools rsorae Nutritionist’. Her blog “Eating normally is
awesome events planned to get the wider school caorityn| | the new black” invites readers to challenge
involved and fight the normalization of dieting anady the weight-obsessed media coverage of
hatred. These events include assembly presergation dieting, celebrities and the morality of food

workshops, video screenings and a whole lot more. in general.

On a more individual level, one of the really cttohgs our a T
Body Image Leaders do, is stand up for people wirotd Cap'tahsmbadjbIOgSpOt'Com ,
think they have a voice or don’t want to attratéition by A New Zealand social commentary site
standing up for themselves. So when one of our Bodge that regularly features threads about
Leader’s sees someone being harassed due to hpiotte bodies and discrimination. Check out the
they will often take this to school managementtendther ‘Bodies’ thread on the right hand banner.
student’s behalf.
a

large.mmmarshmallow.com/

An Auckland based Blog site entitled ‘Do
you have an Extra Large in this?” Often
discusses issues around body image and
weight related difficulties.

Our BILs have also been responsible for endingptiaetice
of weighing students in physical education, duthis being
needlessly triggering and not giving teachers assful
information about the health or physical abilittdgheir
students.

Some quotes from students who have been involved in a

previous year’s BlLs programs: bfdblog.com/

‘Big Fat Deal’ blog site. Regular blogs on
weight related issues in the media and
“It helped me make new friends, meet new people, about celebrities who challenge the slim

learn about so many things surrounding body imag ideal. Also features discussion on the
and build my own confidence” discrimination that is faced by those who

live outside of the ideal.

“You can learn about society and get a differerdren
realistic, healthy perspective” a ) )
operationbeautiful.com/
‘Operation Beautiful: Transforming the way
you see yourself one post-it note at a time’
A great blog site that is centered around
spreading the message around the world,
that everyone is beautiful—no matter what
shape or size you are—via post-it notes!

“It is an awesome reward to be able to help otbees

clearly — see the good in themselves and realis# i
is that really matters in life”

—

If you would like to find out more about gettinget
BILs programme at your school, please conta
EDEN'’s Youth Services Coordinator (G) at **Please note that all blogs feature the sole

opinions of the blogger, and not necessarily that

VOUth@eden-orQ-mr ph 378 9039 x3. of EDEN staff or Governance members.
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In the News

‘More eating disorders for

women over 30
EDEN'’s new educational resource ‘Nourish’ is O

its way! It has been designed as a smorgasbore
ideas for facilitators, teachers, youth workers a
those who are involved in educating young people. The American Eating Disorders

Association have reported a significant
increase in the number of women aged 3(

Monfia Thomas, Chicago Sun Times, 01/03/1

The aim of Nourish is to promote body confidenge,
self-esteem and critical thinking for young peoplg.

Nourish fills a gap in resources currently avaial or over who are presenting to health
for young people in New Zealand. professionals with disordered eating
Nourish fits comfortably into a five module plan issues. Research found that a number a¢f
covering; these women experienced eating related
difficulties in their teenage years,
influences on body image, followed by a period of 'remission’. The

disordered eating then resurfaced. It
will be interesting to see if this increase i
dieting and body trust, noted in New Zealand also.

critical media literacy,

7

breaking the mould (challenging

appearance bullying and promaotin . .
d!:\)/%rsity), and yng P ] New DSM categories for autism

taking up space (using the ideas from and eating disorders

?ﬁ;gg:) to create personal and social Christine S. Moyer, AMED News, 01/03/10

EDEN'’s ‘Nourish’ training package includes Proposed Changes t_o the DSM, the
facilitator's workshop, the ‘Nourish’ manual used internationally by health

booklet, a DVD, CD of images, and professionals for diagnostic purposes;
Facilitator's Guide (with safety guide). If incorporate improved criteria in the area
you wish to be informed of training dates of eating disorders. These changes
for ‘Nourish’, please email include the introduction of a binge eating
admin@eden.co.rfor more info. category and some revision to the
diagnostic criteria for Anorexia and
Bulimia. Currently, many who struggle
with disordered eating do not meet all of
the current DSM criteria. This in turn,
can lead to
difficulties in
accessing help anc
support.
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Conference on Eating Disorders

Professionals & Carers:
Meeting the Challenges.

(Centre for Eating and Dieting Disorders, the Qtgitds
Hospital Westmead Eating Disorder Service and i@
for Research into Adolescent Health , Mental He&loluncil
of Australia)

Novotel Sydney Olympic Park: May 27-28,
2010.

Contact : free@email.cs.nsw.gov.au

Salzburg, Austria

http://www.aedweb.org/

Call (09) 378 9039 ext 2 or emai
Victoria at support@eden.org.nz,
more information
about the next
scheduled group fc
2010!

AUSTRALTA & NEW ZEATLAND ACADEMY FOR

EATING
DISORDERS

The 8th Annual Conference of the
Australian and New Zealand Academy for
Eating Disorders (ANZAED)
(Auckland, N2Z)

The Hilton Auckland, Princes Wharf, Quay St.
Auckland, New Zealand

NZPsS Annual Conference 2010

17 - 20 July, Rotorua

www.psychology.org.nzConference/2010
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From Jan 7" 2010, the IRD have
introduced payroll giving. That
means that if your employer is
registered, you can donate to
EDEN through your payroll and

you get 33.3 cents back for every
dollar you give, in the same pay

period.

EDEN gets NO government
funding...so sign up with your
employer now and help us
continue to help the community!!
Donate $20 per month and it only
costs you $13.33!
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- $20 funds a face-to-face session with our support worker
- $50 funds a counselling appointment for somebody struggling with disordered eating
- $150 funds a young woman to attend EDEN'’s 10-week support group

- $250 subsidises a young ‘Body Image Leader’ to train and work for a year in their school promoting body
satisfaction.

I would like to donate: $20 $50 $100 $150 $250 Gift of choice $
Payment options: Name:
You can pay online via our website www.eden.org.nz Address:
(Under ‘About EDEN’ tab—'Make a Donation’)
Cheque (payable to EDEN) Phone: Mobile:
Direct credit: Email:
Account name: EDEN
Account number: 12-3077-0329692-000 Please add me to your mailing list

Please take my name off your mailing list
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